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CarrefourSA, established through a partnership between Sabancı Group

and Carrefour Group, is one of the leading players in Türkiye’s food retail

sector. With the daily responsibility of serving approximately 500,000

customers and a conscious approach to the impact we have on all

stakeholders, we are committed to being a pioneer in sustainability. We

take environmental and social issues into consideration and continuously

integrate improvements into our business practices.

Our Environmental Policy, developed as a sub-component of our

Sustainability Policy and aligned with the "Right Way to Live" approach and

our vision of “The Right Ones at CarrefourSA,” reflects our long-term

commitment to environmental responsibility. This policy guides our

strategic planning, target-setting, action plans, and all operational

processes.
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To fulfill this commitment, we focus on the following priorities;

Promoting an environmentally conscious mindset among all employees
and customers, and sharing this awareness, is one of our top priorities.

We aim to continuously improve our environmental performance
through full compliance with environmental regulations and proactive
voluntary initiatives.

We take steps to minimize waste generation across all our stores and
warehouses.

Embracing the Zero Waste approach, we consistently work to enhance
our recycling and recovery rates.

To reduce food waste, we apply effective stock management practices
and aim to recycle unavoidable food waste. We also support the
national economy by donating surplus yet consumable food to various
NGOs, ensuring these products reach people in need through our
partners.

In our production facilities, we prioritize the efficient use of natural
resources—particularly water—and give precedence to energy sourced
from renewables.

We closely monitor both national and international developments in
climate change and environmental legislation, and take a leading role
in implementing best practices in response to these developments.

We share our voluntary commitment to environmentally responsible
production with our suppliers, offering them guidance and support to
adopt sustainable practices.
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Net Zero Target
In 2021, our umbrella organization Sabancı Holding announced that it aims
to achieve “Net Zero” by 2050. We are planning and accelerating our
actions in detail in the sub-working groups of our Sustainability Committee
on this axis. 

Since 2022, we aim to reduce our greenhouse gas emissions per unit sales
area by 5% compared to the previous year. We attach importance to the
approval of our emission data, which we calculate according to
international standards, by independent external organizations
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