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CarrefourSA, established through a partnership between Sabancı Group

and Carrefour Group, is one of the prominent players in Türkiye’s food

retail sector. With the daily responsibility of serving approximately 500,000

customers and a conscious approach to the impact on all stakeholders, we

are committed to being a pioneer in sustainability. We address

environmental and social issues proactively and continuously integrate

improvements into our business practices.

As part of our energy management approach, we aim to offer innovative

products and services that benefit society while minimizing our

environmental impact and keeping environmental concerns at the

forefront. In line with this objective, we continuously enhance our energy

performance and efficiency, and implement projects designed to reduce

our environmental footprint.
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Our Energy Policy is built upon the following key commitments;

Comply with all legal requirements and contractual obligations.

Establish and maintain effective energy management systems.

Set measurable and achievable targets to improve energy efficiency
across our operations.

Develop and implement energy efficiency projects and system
improvements to reduce greenhouse gas emissions.

Continuously monitor our energy performance and share relevant data
with stakeholders on a regular basis.

Prioritize energy efficiency in the procurement of products, design, and
services.

Regularly review and update this policy in line with technological
advancements and best practices.
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